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1.   Prescription drug marketing has always 

been different from consumer marketing.

2. The marketing environment in which we 

operate has changed significantly. 

3. Medical marketing practices, generally, 

are the same today as they were twenty-

five years ago.

4. If we do not explain the complexities of 

our marketing environment and our 

contributions to better health care, no 

one else will. 
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1. Prescription drug marketing has 

been under constant assault.

2) The marketing environment

has turned toxic. 

3) Political issues remain framed 

around ñcosts,ò not ñvalueò.

4) Marketing tools are better than 

ever ïInternet, Web 2.0
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Where did we go wrong?



Why did we fail?

David fortells the fall of King Belshazzar and the Babylonian Empire



Handwriting on the Wall.

ñThe wisest men who had not the gift of foresight.ò




